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ABOUT GUIDE ME
Since its launch in 2005, Guide Me has established itself as Malta’s 

foremost visitors’ guide, reaching hundreds of thousands of tourists 
exploring Malta and Gozo each year. This trusted annual publication is 
the go-to choice for local and international brands seeking impactful 
advertising campaigns targeted at the islands’ vibrant tourist market.

Published in June, Guide Me offers unparalleled distribution and reach 
across the Maltese Islands, ensuring a 12-month exposure window for 

advertisers and an invaluable resource for visitors.
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NAUTICAL ESCAPADES! 

SIX OF MALTA’S TOP FUN-

FILLED WATER VENTURES

From chartered boat trips around the crystal-clear waters of 

Comino to jet ski safaris to the islands’ caves, the Mediterranean 

Sea around Malta offers a spate of thrilling water adventures 

where life-long memories can be made. REBECCA ANASTASI 

has the run-down of the best picks this season.

There’s something magical about discovering 

the Maltese islands from the sea. They are 

edged with hidden coves, sun-warmed rocks and 

secluded inlets, some of which can only truly be 

appreciated from the water. Whether you’re after 

a tranquil escape or simply looking to avoid the 

crowds, exploring Malta by boat offers a serene, 

intimate connection with the Mediterranean. 

“Going out on a boat, guests get to witness 

a breathtaking, serene and almost magical 

atmosphere. It’s a perfect opportunity for people 

to pause, unwind and enjoy nature’s beauty,” says 

James Attard, who runs Xlendi Pleasure Cruises 

(www.xlendicruises.com). “Sometimes guests 

can be lucky enough to spot dolphins – it’s an 

experience that stays with them long after they 

leave the boat,” he adds.

1. CRUISING THE COAST
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Going out on a boat, guests get 

to witness a breathtaking, serene 

and almost magical atmosphere. 

It’s a perfect opportunity for 

people to pause, unwind and 

enjoy nature’s beauty.

JAMES ATTARD, XLENDI PLEASURE CRUISES

Most boat tours last between three and four hours and include stops at some 

of the islands’ most striking marine locations – including the Blue Lagoon and 

Gozo – with prices starting from €35 per person. Boats typically accommodate 

between 20 and 50 people, offering a close-to-the-sea experience while 

keeping everyone dry…. at least until it’s time to dive in.

For those after something more private – or a bit more exhilarating – speedboat 

charters are also available, with prices starting from €195 for a two-hour ride. 

“We pride ourselves on creating a warm, family-friendly environment, where 

guests truly feel like part of our extended family. From the moment they step 

aboard, we make sure they feel welcome and cared for, offering personalised 

attention and a friendly vibe throughout the tour,” James says. 

STAND-UP PADDLEBOARDING (SUP)

So, you think you’re fit enough to stand up for over an hour on a paddleboard? It’s 

actually harder than it looks, but if you have the patience and the stamina, it can 

be a thrilling experience. Paddleboarding, which is a combination of skateboarding 

on the sea and windsurfing (but without the sail), has risen in popularity over the 

past few years, and allows you to head out off the shore with family and friends 

and explore the islands’ marine sites up close.

Weave in and out of the caves at Santa Marija in Comino – you’ll have to get a boat 

to get there – or simply paddle out of Għadira Bay on your paddleboard; there are 

various levels of adventure and difficulty, depending on your mood. Instructors are 

typically on hand to get you going, but remember, it’s your legs and core which will 

be doing most of the work! It’s a good idea to contact the aqua centre beforehand 

to ensure the activity suits your fitness level and preferred level of challenge.

 
If you’re leaving from one of Malta’s main beaches, a one-hour paddle will cost 

you around €15, but if you fancy heading out onto open water to explore Malta’s 

geological formations up close, that will come with a more expensive price tag. 
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HIGH-END QUALITY AS 
A PREMIUM TRAVEL & 
LIFESTYLE GUIDE

Guide Me stands out as a premium 

travel and lifestyle publication. Its 

top-tier content, exceptional printing 

specifications, and sleek, modern 

design make it the leading visitors’ 

magazine in Malta. This annual guide 

delivers unmatched quality, appealing to 

a discerning readership and thousands of 

visitors per edition.

WHAT MAKES 
GUIDE ME UNIQUE?

1.

UNMATCHED DISTRIBUTION 
ACROSS MALTA AND GOZO

Our distribution network is the strongest on the islands, 

thanks to partnerships with leading distribution agents. 

Here’s where visitors can find Guide Me: 

• Top Hotels: Distributed to reputable 4-star and 5-star 

hotels, along with leading boutique hotels across 

Malta and Gozo.

• Tourist Information Offices: Available at Malta 

Tourism Authority outlets in key locations, including 

Valletta, Mdina, Vittoriosa, Malta International 

Airport, and more.

• Newsagents & Travel Hubs: Sold at leading 

newsagents and popular tourist hotspots, such 

as Malta International Airport, Gozo Ferries, and 

other strategic points.
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H E R I T A G E

CARVED IN STONE: A FAMILY’S 

MISSION TO KEEP MALTA’S 

LIMESTONE LEGACY ALIVE

Malta’s warm, honey-hued limestone has not only shaped the islands’ striking 

appearance, but has also left its mark on the country’s culture, traditions and daily 

life. Here, EVE BALDACCHINO, General Manager of the family-run The Limestone 

Heritage, speaks to REBECCA ANASTASI about the stone’s enduring significance, the 

museum’s role in celebrating Maltese customs and the family legacy behind their work.
0 7 7

ook around you, and it’s 

impossible to ignore the deep 

yellow of Malta’s stonework, 

weathered by the salt of the 

Mediterranean Sea. It’s almost 

as if the buildings’ façades have 

absorbed the warmth of the sun – 

the same warmth that flushes the skin. 

“Some of the islands’ oldest as well as most 

remarkable sites – ranging from prehistoric 

temples to modern-era heritage buildings – 

are all made of limestone, Malta’s only natural 

resource,” says Eve Baldacchino, the General 

Manager of The Limestone Heritage. “The 

stone has provided the building blocks for 

such iconic sights as Mdina and Valletta, our 

capital city. The Limestone Heritage celebrates 

this, and we’re often the first stop for anyone 

wanting to understand the material’s vital role 

in Malta’s history – and why preserving and 

restoring it is essential for future generations.”

The museum is the country’s only one 

dedicated to the golden stone of the islands 

– officially known as Globigerina Limestone 

or Franka in Maltese – which has been used 

across the archipelago since the earliest known 

settlements. “In Malta, we have construction 

dating from 5,000BC that already uses this 

material, so it’s vital for us to preserve it 

and ensure its significance is recognised. 

Ultimately, all of Malta’s most important 

cultural landmarks have been sculpted with 

this stone.”

For Eve, celebrating Malta’s honey-combed 

building blocks is part of a family tradition. 

Her grandfather once led the now-defunct 

Quarry Owners Association of Malta, running 

several quarries through the 1970s and ‘80s. 

Eve’s father, Emanuel Baldacchino, inherited 

and took over the site in the ‘90s, toiling in 

the quarry in rain, shine or sweltering heat. 

However, his work digging stone was not to 

last. “Unfortunately, due to health reasons, my 

father was advised by his doctors to stay out of 

the sun – but he was always so active and felt 

he had to do something. Soon after, in 1998, 

we went on a family holiday where my father 

raised the idea of transforming the quarry into 

a tourist attraction. So, that’s what he did.”

Emanuel’s entrepreneurial spirit galvanised 

him into action, and he started working on his 

project as soon as the family returned from the 

trip. It took four years to transform the quarry 

and on 5th May 2002, The Limestone Heritage 

was officially inaugurated, with a prime focus 

on showcasing the uses, methods and cultural 

impact of Malta’s limestone to visitors. 

Today, it’s a family affair, with Eve having 

started working with her parents and sibling 

when she was only 15. “Twenty-three years 

later, and I’m still here,” she laughs. “My brother 

(Operations Manager, Julian Baldacchino) and I 

were raised to be part of this. And we continue 

to build on the original mission of celebrating 

the islands’ natural resources.”

The guest experience has been curated 

with this end in mind. “When guests arrive, 

we typically start the tour with a short ten-

minute film introducing them to the political, 

economic and cultural significance of 

limestone in Malta. We then offer an audio-

guided tour through our indoor museum, 

which features authentic and original quarrying 

tools used across different historical periods 

on the Maltese islands. We also showcase how 

quarries used to be dug by hand, and when 

machinery was added to the process,” Eve 

explains.

Visitors are then guided through a replica of 

a typical Maltese farmhouse. “This boasts 

distinctive features typical of a limestone 

structure – for example stone arches, known 

as ħnejjiet in Maltese. We’ve also included 

other traditional details, such as a fuklar – a 

Maltese stone cooker – and the barumbara 
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It feels like the sun shines a little brighter each year (hello, climate change!). But whether 

you’re soaking up the rays or enjoying a breezier day, now’s the perfect moment to 

experience everything the islands have to offer. From historic cities and dramatic coastlines 

to indulgent bites and peaceful countryside trails, REBECCA ANASTASI brings you her top 

ten recommendations for making the most of your time in Malta – whenever you visit.
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 VALLETTA, A BAROQUE MASTERPIECE

1.

STEP INTO DISCOVERY! TEN UNFORGETTABLE EXPERIENCES TO ENJOY IN MALTA AND GOZO

Valletta, Malta’s capital city, is brimming with 
ecclesiastical art, breathtaking views and historical 
streets, cementing it as one of the country’s 
foremost iconic locations. A UNESCO World 
Heritage Site, the city is usually visitors’ first stop, 
with its minimalist entrance, inaugurated in 2014 
and designed by Renzo Piano, belying its Baroque 
interior. Valletta is a hive of activity, particularly 
during the day where lawyers head to court, 
shopkeepers sell their wares – including some 
world-renowned brands – and tourists eat lunch 
in the sun. If you’re in town, the show at the Malta 
Experience, set within the St Elmo Bastions, might 
be a good place to start: in 45 minutes, it takes you 

on a journey from Malta’s megalithic past to the 
country’s post-colonial present. Valletta also boasts 
some of the island’s must-visit art galleries, such 
as MUŻA, Malta’s National Museum of Art, as well 
as Spazju Kreattiv, a modern space set inside the 
16th century fortification of St James Cavalier. In the 
evening, the once quiet city comes alive with bars, 
countless restaurants and entertainment, including 
the Malta International Arts Festival which is taking 
place from 13 to 22 June. Don’t miss a chance to 
tour Teatru Manoel, Malta’s national theatre and one 
of Europe’s oldest stages, or to watch a show at the 
open-air Pjazza Teatru Rjal, built upon the ruins of 
the capital’s former opera house.



3. CUTTING-EDGE CONTENT
Published by Content House, one of Malta’s leading media 

companies, Guide Me benefits from the expertise behind 

some of the country’s most successful media brands. Its 

sister brand, GuideMeMalta.com, extends its reach online, 

offering advertisers double exposure through joint packages.

4. TRENDY SIZE & PREMIUM SPECS
Designed for maximum impact, Guide Me features a 

sleek, laminated glossy cover, perfect binding, and a 

compact yet stylish size that’s easy to carry. It’s a true 

standout in the Maltese travel and lifestyle scene!

5.EXCEPTIONAL REACH
With an estimated annual reach of 150,000 readers, 

Guide Me ensures unmatched visibility through strategic, 

single-point, and multiplier distribution models.

A R T S  &  C U L T U R E 

In her sunlit studio in Birkirkara, artist MARIAM DE GIORGIO transforms 
the ordinary into the extraordinary – capturing fleeting childhood moments, 
chaotic kitchens and quiet family rituals with a brush dipped in memory and 

nostalgia. SAM VASSALLO meets the Maltese painter to unravel the layers of 
her work, where life and art intertwine in strokes of muted brilliance. 
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PAINTING LIFE IN LAYERS: A CONVERSATION WITH MARIAM DE GIORGIO
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M E E T  T H E  L O C A L S

A SYMPHONY OF ARTS: KENNETH 

ZAMMIT TABONA ON MALTA’S 

CULTURAL HEARTBEAT

As an artist, founder of the acclaimed Valletta International Baroque 

Festival, and former Artistic Director of the historic Teatru Manoel, 

KENNETH ZAMMIT TABONA’s perspective offers a unique insight 

into Malta’s artistic soul. Here, he speaks to SARAH MUSCAT 

AZZOPARDI about the interplay of his creative worlds, his deep 

connection to Maltese heritage and the enduring power of art.

0 4 5

Both music and the visual arts, to me, are interlinked. 

Sometimes, I see music, I don’t just listen to it.

alking into Kenneth Zammit Tabona’s 

vibrant St Julian’s apartment on a 

sunny spring morning feels very much 

like stepping directly into one of his 

celebrated watercolours. A visual 

assault in the best sense, with all 

manner of antique furniture, ceramics, 

art, and decorative items arranged with intent, each 

lovingly polished and displayed – it makes for a welcome 

respite from the bustling world outside, as well as an 

intriguing tableau that is only fitting for an artist of 

Kenneth’s calibre.

In the distinct tapestry of Malta’s cultural scene, few 

threads are woven as intricately or as colourfully as those 

belonging to Kenneth. As an artist, illustrator, founder 

of the Valletta International Baroque Festival, ex-artistic 

director of the Teatru Manoel, and champion of Malta’s 

musical heritage, his roles are diverse, and upon meeting 

him, I immediately sense a profound connection not just 

to creativity, but to the very soul of this island nation.

Born in 1956 and educated at St Aloysius College, 

Kenneth’s career path initially led through the world of 

banking before his passion for the arts took centre stage. 

Going on to review music and theatre for prominent 

local publications, he served extensively on the Manoel 

Theatre management committee, yet it’s the interplay 

between his own visual art and his dedication to music 

that perhaps defines him most uniquely.

“How do these different art forms influence each other 

in your creative process?” I ask, early in our discussion, 

curious about the synergy between his instantly 

recognisable watercolours and his musical endeavours.

“That’s a bit of a difficult one,” he muses, settling back 

into his chintz armchair. “I suppose art in all forms is 

basically part of my DNA,” he continues, explaining that 

for him, the connection is intrinsic, almost synesthetic. 

“Both music and the visual arts, to me, are interlinked. 

What I mean is that sometimes, I see music, I don’t just 

listen to it. I don’t know what I see, but I do see. It’s a 

W
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H E R I T A G E

STEP INTO A WORLD OF GOLD AND 

SILENCE: ST JOHN’S CO-CATHEDRAL 

UNVEILS ITS AFTER-HOURS MAGIC

In Valletta, one of Malta’s most 

treasured landmarks offers 

premium after-hours tours 

for those seeking a rare and 

intimate encounter with history. 

PRABJIT CHOHAN-PATEL 

meets TONIO MALLIA, CEO 

of The St John’s Co-Cathedral 

Foundation, to find out more.

can proudly say, St John’s Co-Cathedral is 

the next thing to the Vatican,” says Tonio 

Mallia, CEO of The St John’s Co-Cathedral 

Foundation – a remark that reveals the 

profound reverence this 450-year-old 

monument inspires in Malta. 

Although Paris’s Notre Dame, Milan’s Duomo, London’s St 

Paul’s Cathedral, and of course the Vatican City’s St Peter’s 

Basilica are world-renowned, St John’s Co-Cathedral 

holds a unique place in the hearts of the Maltese and the 

esteem of art historians worldwide. 

“I
Photo: Kurt Arrigo
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Commissioned by the Order of the Knights 

of St John in honour of their patron saint 

St John the Baptist, and built between 

1572 and 1577, the conventual church is 

unmissable for Baroque art enthusiasts – or 

anyone visiting Malta. Its beautiful but simple 

Mannerist façade, more fortress than church 

in appearance, gives no hint of the opulence 

within. Step through its doors and you’re met 

with jaw-dropping gilded detail, dramatic 

artworks and centuries of rich history. 

For admirers of Caravaggio, St John’s Co-

Cathedral is a true delight. It houses two 

of the artist’s most important works, both 

painted during his brief but eventful time in 

Malta and widely regarded the finest of his 

late period. The Beheading of Saint John the 

Baptist is a centrepiece of Malta’s artistic 

heritage – celebrated both for its powerful, 

dramatic imagery and as the only painting 

Caravaggio ever signed. Equally compelling 

is Saint Jerome Writing, another masterpiece 

that showcases the genius of one of history’s 

most influential painters. 

Also impressive are the works of Mattia Preti, 

whose Baroque ceiling frescoes – painted 

between 1661 and 1666 – narrate scenes 

from the life of St John the Baptist. Beneath 

your feet lie 405 intricately decorated 

tombstones honouring Knights and 

European nobility. Add to this: nine chapels, 

the Grand Master’s crypt, intricate sculptures, 

thousands of artefacts, priceless silverware 

– everywhere you look there is something 

extraordinary to take in.

And yet, despite its grandeur, this historical 

gem in Malta’s stunning UNESCO-listed 

capital, Valletta, maintains a welcoming 

atmosphere – even as it receives some 2,500 

visitors each day. It’s this sense of openness 

that frames our conversation with Mr Mallia. 

While a daytime visit is undeniably 

impressive, the Co-Cathedral’s after-

hours tours offer an intimate, captivating 

experience for those seeking a more 

exclusive and unforgettable encounter. 

“Entering the Co-Cathedral for a closed-

Beneath your feet lie 405 intricately 

decorated tombstones honouring 

Knights and European nobility.
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