
Malta’s Leading 
Business News Brand



Business Now 
Portfolio of Brands

Over the past 5 years 
BusinessNow.mt, Malta’s 
leading business news portal, 
its sister brand the Business 
Now annual publication and 
the sought-after Companies-
to-Watch online series have 
gained a strong reputation and 
credibility as leaders in business 
news, financial analyses and 
companies’ news.



A significant number of Malta’s leading companies are 
already clients of BusinessNow.mt, the Business Now 
publication, and the Companies-to-Watch online series
These are some of the island’s prominent companies already on board with BusinessNow.mt, 
the Business Now publication, and Companies-to-Watch



BusinessNow.mt has 
become Malta’s Leading 
Business News Portal

Reaching an audience of over 

100,000 
through portal audience and social 
media reach, BusinessNow.mt has 
consolidated its position as the leading 
online business news platform in Malta.

monthly 
viewers



Unparalleled 
online business 
reach in 1 year
With a strong social media 
presence on both LinkedIn and 
Facebook, and through the 
BusinessNow.mt portal 
itself, our business portal has 
become the leading voice in 
business news in Malta,
registering over

 1.2 million 

online business reach in 1 year. 



BusinessNow.mt has built 
a strong reputation for its 
high-quality and relevant 
business content – 
Malta’s only dedicated 
business newsroom!

The Business Now brand is owned and 
managed by Content House Group, Malta’s 
largest and leading online media company, 
which owns and manages over 7 prominent 
portals across various markets. Content House 
has a robust editorial set-up, having invested in 
Malta’s only full-fledged business newsroom, 
consisting of editors, journalists, writers, social 
media executives, and content creators.



Strong, relevant 
local business 
content 
With cutting-edge business & 
financial news, interviews with 
leading local business personalities, 
daily updates featuring the latest 
business developments and a 
consistent flow of in-depth business 
stories, BusinessNow.mt is engaging 
the online local business community, 
and continues to strengthen its 
reputation as one of the market 
leaders in the online business-to-
business media industry.



Innovative 
Advertising 
Options
BusinessNow.mt offers one of 
the most versatile and effective 
options for online advertising 
available on the market.

The Screen Takeover option 
(shown here) is one of the 
most innovative and effective 
trends in online advertising, 
alongside our new video 
advertising banner concepts.



Strong, tailor-made 
B2B sponsored 
content 

We offer in-house services for effective 
sponsored content targeting the wide 
corporate and B2B audience. Our in-house 
team of business writers, photographers 
and content creators can be deployed 
in no time to craft targeted and strategic 
business content through interviews and 
sponsored business news articles. 



Companies-to-
Watch serialisation – 
an instant success!
The Companies-to-Watch online 
serialisation is a powerful sub-brand 
within BusinessNow.mt, designed 
to strategically enable successful 
local companies to showcase their 
achievements and mark important 
milestones through an extensive 
local business news article. 



Companies-to-
Watch serialisation – 
exposure with a strong 
local B2B, corporate 
and business audience

Whether it’s a rebranding, takeover, new 
business appointments, publication 
of financial results, mergers or IPOs, 
Companies-to-Watch offers an analytical 
and extensive business interview. Presented 
in the ‘Companies-to-Watch’ credible format, 
it ensures you reach the highest possible 
relevant online audience.



Business Now is 
also the largest 
and leading annual 
business publication
Over the past 5 years, the Business Now 
publication has become Malta’s leading and 
largest annual business publication of its kind. 

The strength of the Business Now annual 
publication includes:
• 	 The highest printing specifications on 		
	  the local market
•	  A bumper edition year after year
• 	 A strong team of business editors, 		
	 journalists, and writers
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Balancing growth 

and sustainability: 

Malta’s economic 

model under the 
microscope

Malta’s economy has demonstrated remarkable resilience and 

growth in recent years, weathering global economic upheavals 

and consistently posting impressive performance indicators. From 

record-breaking tourism figures to a booming construction sector, 

the island has become a model of economic success, but as 

Malta’s economic landscape continues to evolve, questions have 

arisen about the sustainability of its current growth model. With 

this in mind, Sarah Muscat Azzopardi seeks the insights and 

perspectives of Malta’s business leaders, economists, and heads 

of local industry organisations to explore the factors driving the 

country’s economic momentum. 
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As the world moves into a new era of AI-powered 

technology, Web2 powered platforms – controlled 

by companies such as Google and Facebook 

– are set to be supplanted by decentralised and 

democratised infrastructural networks, explains 

Max Thake, the co-founder of peaq, a Web3 

network and ecosystem launching this year. Here, 

he talks to Rebecca Anastasi about what the 

future holds.

BusinessNow
Interview

The spark to ignite a 

global infrastructure 

revolution
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IN 2014, GAVIN WOOD, THE FOUNDER OF THE 

OPEN-SOURCE BLOCKCHAIN PLATFORM 

ETHEREUM, HERALDED THE COMING OF A NEW 

AGE OF THE INTERNET – WEB3.  This describes a new 

era where the power previously held by a few technology 

and social media companies, such as Google and Facebook 

– characteristic of the Web2 period – is shifting towards 

a decentralised online world. Developing in tandem with 

AI and machine learning, this stage is set to prioritise 

interconnectivity and is expected to offer alternatives to 

our existing economic systems.   

 
Indeed, a Goldman Sachs report published in 2021, entitled 

Framing the Future of Web 3.0, explained this transformation, 

stating that in “framing the next wave of computing (Web 3.0), 

we see the potential for dramatic shifts in industry structure 

(decentralised, more local/niche/targeted) that could impact 

current investor perceptions of platform moat/strength, 

industry input costs, possible headwinds to monetisation 

driven by personalisation, and potential for shifting media 

and commerce trends.”

Understanding the potential of these dynamics has been 

central to the inception of peaq, a digital infrastructure 

network launching this year and positioned to serve as 

a backbone for decentralised applications – dApps and 

DePINs – to operate.

“We’re trying to bring about a new form of economy,” says 

Max Thake, one of peaq’s co-founders. “Our mission is to 

drive a global infrastructure revolution and contribute to a 

transition from a zero-sum financial system – in which only 

the very few are set to gain – to a positive-sum economy, 

where everyone can participate in prosperity,” he explains. 

On a more tangible level, this means replacing the products 

and services currently in use, which, for the most part are 

owned by centralised organisations, to “peer-to-peer 

decentralised alternatives,” Max says.

Elaborating, he provides an example. “Let’s take Google 

Maps. We take it for granted that the only way such services 

can work is if they are consolidated under the umbrella of 

a large company, typically headquartered in California. To 

In the heart of Rabat, a remarkable restoration project is underway, breathing new life into a piece 

of the island’s rich history. At the helm of this ambitious endeavour is Omenaa Mensah, an art 

enthusiast and philanthropist whose passion for preserving cultural heritage has led her to take 

on the restoration of Villa Luginsland. As the founder of the OmenaArt Foundation and the driving 

force behind the rebranded LuginsLand of Art, Omenaa speaks to Sarah Muscat Azzopardi 

about weaving together threads of history, art, and community to create a tapestry of cultural 

significance for future generations.

Reviving history: 

A new vision for 

Villa Luginsland
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OMENAA MENSAH IS NOT YOUR TYPICAL 

PRESERVATIONIST. With a background that spans business, 

art, and charity, she brings a unique perspective to the world of 

historical restoration. “I am an art lover who believes that business, 

art, and charity can work well together,” Omenaa explains.

Her approach to running the OmenaArt Foundation reflects this 

philosophy: “For me, running a foundation is not different from 

running a business. But I don’t just focus on making profits. I want 

to use art to help others, which is the most beautiful way of using 

your business skills.”

This holistic approach has led her to take on the restoration of 

Villa Luginsland, a project she describes as her dream. “Malta 

holds personal significance for me, and I always had a soft spot for 

historical buildings,” she shares, revealing, “I am fully committed to 

restoring the Villa to its former glory.”

Before delving into the specifics of Villa Luginsland, Omenaa 

explains the broader context of her work through the OmenaArt 

Foundation. With a mission to champion a holistic integration of 

art, design, and architecture while also engaging in significant 

philanthropic activities, one of the foundation’s flagship events 

is the Grand Charity Auction TOP CHARITY, which its founder 

describes as “one of the most prestigious events in Europe that 

promotes the best Polish and international artists.” 

“I am an art lover who believes that business, 

art, and charity can work well together.”

Omenaa Mensah with the Director of LuginsLand of Art, Joanna Popiół
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Business Now is 
also the largest 
and leading annual 
business publication
The strength of the Business Now annual 
publication includes:
• 	

• 

A strong distribution network reaching 
leading businesses in Malta, including 
banks, financial services companies, 
corporate firms, legal firms, management and 
accountancy firms, recruitment companies, 
auditors, architecture firms, and more
Tailor-made sponsored content and 
innovative business advertising that can 
be booked as part of an online package, 
ensuring the maximum possible B2B reach 
in Malta.



Get in Touch
Partner with BusinessNow.mt, 
the Business Now publication 
and Companies-to-Watch, and 
gain unprecedented exposure 
in the local corporate and 
B2B markets.

We’ll expose you to a large and 
diverse audience of business 
executives, business leaders, 
people in management, 
professionals and decision 
makers.



Thank you!
Let us know how we can help you prepare a strategic 

campaign on our Business Now portfolio of brands, to help 
you reach your target audience and business objectives.


