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GWIDA . mt is by far

Malta’s leading lifestyle

& entertainment portal.
Strengthened by its unique
brand heritage spanning
over 60 years, the portal has
exploded in

following «
popularity
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Backed by a large
team of online writers
It 48 Edizzjoni Tal Festival L Ghanja | and digital marketing
Tal Poplu Se Tittella' S-Sibt 3 Ta’ [

Avwwissu 2021 Fi Plazza Teatra R Ve strategists, GWIDA.mt
T has ventured into a new

genre of content, focusing
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exclusively on community

I‘I

news, entertainment,

eactizi [N it i [ xdnwn lifestyle, and personalities
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While the mainstream news
audience is fragmented across
10 to 12 portals, the audience
for lifestyle, community news
and entertainment genres is
consolidated, with GWIDA.mt
standing out as the

dominant player

in the market
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Bil-Fillmat: “Fil-Jum Sabih Taghna, Hlogna
Memorjl Ghal Ghomorna, Kaniajilek
Kanzunetta Originall...” - Francesca
Sciberras
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GWIDA .«

AIDAN

Bil-Filmat: Tifel Jersaq
Lejn Il Palk Biex Ikanta
Ritmu Ma" AIDAN Waqt
Wirja Tieghu

Mument helu!

The other portals
focusing on lifestyle
and entertainment have
negligible market share

when compared to
GWIDA.mt
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—
On socials, official
reports by Facebook

...........

show that GWIDA.mt | e
consistently ranks j

in the

top tier

category amongst

all portals in Malta
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Come across

According to a content regularly
scientific national

survey undertaken

by Esprimi, 81% Do not come
regularly encounter across content
GWIDA.mt content,

stories and posts on

social media Do not use

social media
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GWIDA. mt’s audience has
also exploded and our average
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These are the remarkable monthly figures
we’re achieving on GWIDA.mt

E G| 5
= @
2.5 Million 3.3 Million 750,000

Sessions Pageviews Users




GWIDA mt

Insight into our audience. Our demographics show that
two-thirds of our followers are female, with the percentage
of males following the site rapidly increasing

@ 70.10%

29.90%
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While the Gwida magazine enjoyed popularity among older
age groups, GWIDA.mt is stronger within the 25-54 age group.

Considering the content and pitch, this shift makes perfect sense:
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While some news portals in English draw up to one-third of
their following from abroad, which dilutes their local market
share, GWIDA.mt’s audience is predominantly based in
Malta, contributing to a stronger local market share

Malta: United States:  United Kingdom:
89.77% 2.80% 2.05%
Australia: Other:

1.89%  3.49%



GWIDA mt

In line with its

strong younger

following,

the audience Mobile: —
predominantly uses 9 2 : 2 5 % Desktop:

smart phones to
follow GWIDA. mt

7.75%
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Having the right audience, the exponential growth in following
and popularity has attracted a large number of (happy) clients

GO <R R 0
l_ﬂﬁ" KING HUDSON

/‘J\ 5 7 :..'
APER-?L CAMPARI [ 70 S @nsunuu A) ©  BOV
—~1919 sEaT Mercedes-Benz FIMBANK B
= 3 . panone  BigMat
ﬂ '-’-*f"' i MEZ —— ﬁm Emg SATARIANO g ¢ CORINTHIA
‘l_ame Ui SROLT

SAINTJAMES

e

RILJBE!\ MEFSA & a:{ﬁi, N/ 4 \ vaféé DUuIEe Lottoland

lile augmentec ::\‘_



GWIDA mt

And clients (and their marketers) are delighted

with the stats that they are getting

CASE STUDY 1

Online Banner Campaign
INDUSTRY: HOME

START DATE:
JANUARY 2023 OCCUPANCY 1 U%

o 1,353,875
CLICKS 1,289
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CASE STUDY 2

Online Banner Campaign
INDUSTRY: EVENTS

START DATE:
JANUARY 2023
END DATE:
DECEMBER 2023

10%
1,832,288

1835
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CASE STUDY 3

Online Banner Campaign
INDUSTRY: RETAIL

START DATE:
FEBRUARY 2023
END DATE:
DECEMBER 2023

20%
3,235,911

3.166
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CASE STUDY 4

Sponsored Content
INDUSTRY: FOOD & BEVERAGE

PUBLISHED:

MAY 2023 PAGEVIEWS

FACEBOOK POST ]38 957
IMPRESSIONS y

FACEBOOK POST 64 77‘]
REACH y

FACEBOOK POST 1] 652
ENGAGEMENT y
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CASE STUDY 5

Sponsored Content
INDUSTRY: MOTOR

PUBLISHED:

JUNE 2023 PAGEVIEWS

FACEBOOK POST ] 29 964
IMPRESSIONS ?

FACEBOOK POST 53 838
REACH y

FACEBOOK POST 1 2 214
ENGAGEMENT 4
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CASE STUDY 6

Sponsored Content
INDUSTRY: BANKING & INSURANCE

PUBLISHED:

MAY 2023 PAGEVIEWS

FACEBOOK POST
IMPRESSIONS

FACEBOOK POST
REACH

FACEBOOK POST
ENCAGEMENT
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Bil-Filmat: “Qatt Ma Nhalliha Kollha J'J'.J =
Dska.... Min lkun Mieghi Jghidii, —

Your campaign can be as e A v‘j}%{;

versatile as you wish for
GWIDA.mt can take video
streaming, online half-

300 Suwitidju F'Malla F'Dawn L-Ahhar
10 Snin - Statistika Xokkanti]

Tlnjla Parsjuni M jiddakutil

page banners, Online @ - . Bil-Filmat: Josmar Hivela R-Raguni

MAGICAL®
ILLUMINATED
TRAIL

AN D
" Christmas Village

billboard banners Octst | S NOW IN STIULIAN'S

and rectangular
banners for the
mobile version of

L RLUMINATECTRAILMALTACOM

the portal

Mabhaeji awine Pace
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We can also offer extensive sponsored content-related
services — from content writing in Maltese, to social
media boosting, to posting and sharing on socials

BYD - I Karaza L Gdida Fis-Suq Lokali Li : e Ed Sheer an
Riha Ghandek 1¢6-Cans 11 Twettag 1-Molm 3 iy L
Tleghek U Aktar S . Il-Kunéert Ta' Ed Shecran Ha Jsir Fls-26 @

(EE— Ta' Gunju Tal-2024 F'Ta' Qall

- ’ [orerinssa]

e ol Is-Shejha, 11 Mostra U L-Wisq Mahbuoba
Dama - Sefjer Taraha L- Pantomima

by, e Giewwa T-Teatro Manoel?

WEDNESDAY 26 JON!
1= TAGALI, MALTA

b SOLLAT
e L 280 Lol MIE B
e T -
[raa—
[ TR §
b el i
L el 8 Troe
[ Dl iy o
Fibmary i 1
| e Nl il
s T Pl | . ¥ ey g Nl
F s T q
s bl | f)
Bl L Beversa A
| Khir T Flas” -
| S—
iy —— w v
Tk’ M {
b~ Suuruning M ghi
_ — “rmsmsrn L [haliciy
o o Disapiiih Mal
5 i Thbiagar' i’ Comen |
“igperti 1 The - e -
o Kallgy
K wiy
Shins Daharka 4
LM Thsdia .If‘l PR —




GWIDA mit

Kellymni - II-Podcast ta’ Gwida

Reaching over

60,000 viewers

per podcast!

Kellymni’s popularity and reach

ride on the excellent social media
presence of GWIDA.mt, Malta’s most
popular portal on socials, and the
portal with the highest social media
engagement locally. Each podcast is
heavily promoted through social media
marketing, ad banner campaigns, and
curtain raiser stories on GWIDA.mt
and its social platforms

Kellymni: Episodju 18 - Rafel
Sammut

llahares nghiched [=is1at [ d=car kisnat fiha

Uy ennd: Epbuntji 17 - Norman Kellvmni: Episodju 16 - Suor Kellymnl: Episeodju 15 - han Grech
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Kellymni - II-Podcast ta’ Gwida

Each edition of Kellymni is
attracting over 60,000 views
Kalrur:Belnecn 7.+ Mory iooe U Keltymal: Rpleoch &0 Mlks Tubas Kalty Rpkcochs 8 < Meshng: Arigo on GWIDA.mt, Facebook,
Q0 win Buttigieg, Marit r 0 : Marie Claire Camit @O » i B

2 commones. 495K viow 36 comments 656 i Instagram, Tik Tok, You Tube and
Spotify. Besides the full podcast,

snippets of each podcast are

| :',., .BE.»:.}:'MLL heavily promoted on all social
Kellymni: Episodju 10 - Olva Lith  Kellym: Episodfu 11— Denise Daltor Kellymni: Episodiu 12 - Ben Camille media, attracting a further

OD ...... aa, Wanaha Camille Qa;r Q:} Godwin Buttigieg, )

50,000 views

per week

107

Kellymni: Eplsudju 13 = Hector Brunt qulymnl Eplsodju 14 = Theresa Ann I(elll_.rmm Eplsud;u 15 = lvan Grech
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On a personal level, it might be GWIDA
your cup of tea, or it mightn’t.

PARTNERS UFFICIALI

But it's S(rong, ics popular G @ 2 5.
& it WOTKS. e

Nobody is managing to reach the

mainstream market in Malta like we do...

.....




